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Label and Brand, Bo Yang Womenfolk, Mueang, Songkhla
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Abstract

The purpose of this research was to study the consumer’s satisfaction level
towards the development in Khanom La’s label and brand of Bo Yang womenfolk at
Mueang Songkhla District, Songkhla Province. The population and samples of this
research were consumers who bought the Khanom La’s of Bo Yang womenfolk at
Mueang Songkhla District, Songkhla Province. 400 consumers were selected through
purposive sampling. A questionnaire was used as the tool in this research. The results of
this research found that the consumers were satisfied on the new development in
Khanom La’s label and brand of Bo Yang womenfolk at Mueang Songkhla District,
Songkhla Province at high level.

Keywords: satisfaction level, brand, label, Khanom La
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